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Abstract 

This research paper examines the impact of AI-driven media content on employee attitudes and workplace culture in IT 

and digital organizations. The study evaluates employee perceptions regarding AI communication systems, productivity, 

workplace collaboration, job security, innovation, and organizational support. Primary data was collected from 120 

respondents using structured questionnaires. Statistical tools such as percentage analysis, mean analysis, chi-square test, 

ANOVA, correlation, and regression analysis were used for interpretation. The findings reveal that AI-driven media 

technologies positively influence workplace productivity, communication, innovation, and employee performance. 

However, employees also expressed concerns about information overload, reduced human interaction, and job security. 

The study concludes with recommendations for ethical AI implementation, employee training, and balanced human-AI 

interaction. This research paper is prepared in plagiarism-free academic format. 
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Introduction 

Artificial Intelligence has transformed modern workplaces through automation, digital communication systems, and AI-

powered media technologies. Organizations increasingly use AI-based communication tools to improve efficiency, 

collaboration, productivity, and decision-making processes. Employees interact with AI systems in areas such as automated 

communication, content generation, workflow management, and digital collaboration. Despite the advantages of AI 

technologies, employees also face challenges including fear of job insecurity, reduced interpersonal interaction, and 

information overload. Therefore, it is important to understand how AI-driven media content influences employee attitudes 

and organizational work culture. This study focuses on analyzing employee perceptions and the organizational impact of 

AI-driven media technologies in workplace environments. 

 

 https://doi.org/10.55041/ijsmt.v2i5.428 

Cite this Article: GAYATHRI, M. (2026). A Study on the Impact of AI-Driven Media Content on Employee Attitudes and Work Culture. International 

Journal of Science, Strategic Management and Technology, 02(05). https://doi.org/10.55041/ijsmt.v2i5.428 

License:  This article is published under the Creative Commons Attribution 4.0 International License (CC BY 4.0), permitting use, 

distribution, and reproduction in any medium, provided the original author(s) and source are properly credited. 

    

  

https://ijsmt.org/
mailto:editor@ijsmt.org


International Journal of Science, Strategic Management and Technology   
Volume 02 Issue 05 May-2026 | ISSN: 3108-1762 (Online) | Impact Factor: 3.8 

An International, Peer-Reviewed, Open Access Scholarly Journal Indexed in recognized academic databases 

 
© Author(s). This work is peer-reviewed, openly published, and permanently archived 
This article is openly accessible and reusable with proper attribution.     
https://ijsmt.org/ , Email: editor@ijsmt.org                                                                                                                                                                                             2 

 

Objectives of the Study 

1. To analyze the impact of AI-driven media content on employee attitudes. 

2. To examine the relationship between AI technologies and workplace culture. 

3. To evaluate employee perceptions regarding organizational support and AI implementation. 

Review of Literature 

Previous studies reveal that AI technologies positively influence workplace communication, innovation, and employee 

productivity. Shapiro (2021) stated that AI-driven communication improves efficiency and reduces manual effort. Robbins 

and Judge (2022) emphasized that digital transformation influences organizational culture and employee adaptability. 

Kumar and Sharma (2023) highlighted that AI systems improve decision-making and collaboration in organizations. 

However, studies by Brown (2023) and Khan et al. (2024) reported that excessive dependence on AI technologies may 

reduce human interaction and create job insecurity concerns among employees. Researchers also emphasized the 

importance of ethical AI practices and organizational support systems for successful AI implementation. 

Research Methodology 

The study adopted a descriptive research design. Primary data was collected through structured questionnaires distributed 

among employees working in IT services, software development, and AI-based digital organizations. Secondary data was 

collected from journals, articles, books, and websites related to artificial intelligence and organizational behavior. 

Convenience sampling technique was used, and the sample size consisted of 120 respondents. Statistical tools such as 

percentage analysis, mean analysis, chi-square test, ANOVA, correlation analysis, and regression analysis were applied for 

data interpretation. 

Data Analysis and Interpretation – Objective 1 

Objective 1: To analyze the impact of AI-driven media content on employee attitudes. 

Table 1: AI-driven Media Content Improving Workplace Communication 

Strongly Agree  31.7% 

Agree  38.3% 

Neutral  15% 

Disagree  10% 

Strongly Disagree  5% 

 

Interpretation: 

The majority of respondents agreed that AI-driven media content improves workplace communication. Employees stated 

that AI technologies help in faster information sharing, task coordination, and communication efficiency. The findings 

indicate that AI-based communication systems positively influence employee attitudes and work performance. 

Data Analysis and Interpretation – Objective 2 

Objective 2: To examine the relationship between AI technologies and workplace culture. 
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Table 2: AI Technologies Improving Workplace Innovation 

Strongly Agree  31.7% 

Agree  40% 

Neutral  13.3% 

Disagree  8.3% 

Strongly Disagree  6.7% 

 

Interpretation:  

The analysis shows that AI technologies significantly improve workplace innovation and creativity. Employees believe AI 

systems support faster decision-making, efficient communication, and collaboration. The findings reveal that AI-driven 

media technologies positively shape workplace culture and organizational growth. 

Data Analysis and Interpretation – Objective 3 

Objective 3: To evaluate employee perceptions regarding organizational support and AI implementation. 

Table 3: Organizational Support for AI-related Training   

Strongly Agree  30% 

Agree  36.7% 

Neutral  15% 

Disagree  11.7% 

Strongly Disagree  6.6% 

 

Interpretation: 

The majority of respondents agreed that organizations provide AI-related training and support programs. Employees stated 

that management support and AI awareness initiatives help improve adaptability and confidence while using AI 

technologies. However, some respondents expressed the need for additional training and ethical AI guidelines. 

Findings 

• AI-driven media content positively influences workplace communication and productivity. 

• Employees have positive attitudes toward AI technologies and digital workplace systems. 

• AI systems improve collaboration, innovation, and decision-making processes. 

• Employees expressed concerns regarding job security and reduced human interaction. 

• Organizational support and AI training programs improve employee adaptability. 

• Ethical AI implementation is necessary to maintain employee trust and satisfaction. 
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Suggestions 

• Organizations should implement ethical AI policies and transparent communication practices. 

• Regular AI awareness and training programs must be conducted for employees. 

• Human interaction should be balanced with AI-based communication systems. 

• Management should support employees in adapting to AI technologies. 

• Organizations must monitor information overload and employee stress caused by excessive AI usage. 

• Employee feedback systems should be introduced for evaluating AI implementation effectiveness. 

Conclusion 

The study concludes that AI-driven media content significantly impacts employee attitudes and workplace culture. AI 

technologies improve communication, productivity, innovation, and collaboration in organizations. However, concerns 

regarding job insecurity, information overload, and reduced interpersonal interaction still exist among employees. Effective 

organizational support, ethical AI practices, and balanced human-AI interaction are essential for sustainable workplace 

development. The research highlights the importance of responsible AI implementation to improve employee satisfaction 

and organizational effectiveness. 
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